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WEBSITE CHECR

e Does your homepage immediately say who you
are and who you serve?

e Are your images and language aligned with the

evel of service you offer?

e Do you speak to values and experience, or just

ogistics and pricing?

e |s your personality present? (Think: storytelling,
real talk, brand tone)

e Can your dream client see themselves in the
visuals and words?




< @IRENECOEVENTS )

SOGIAL MEDIA AUDIT

e |s your bio clear and confidence-driven?

e Are your captions giving value, not just vibes?

e Do you share more than just photos? (Think:
behind the scenes, process, client wins)

e Are your pinned posts and highlights helping
the right person say yes?


http://www.instagram.com/irenecoevents
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INQUIRY RESPONSE & EMAIL
TOUCHPOINTS

e |s your auto-reply aligned with your tone and

expectations?
e Are you making it feel like an experience, not a

transaction?
e Do you clearly state what the next steps are

and what they can expect?
e Do you sound like someone they can trust and

talk to easily?


http://www.instagram.com/irenecoevents
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SERVICES PAGE OR
PRICING GUIDE

e Are you leading with value before jumping into
cost?

e Do your package names, descriptions, and
iInclusions feel thoughtful and tailored?

e Are you showing your process or just listing
what’s included?

e Can a dream client see why you’re worth it
without needing a call?


http://www.instagram.com/irenecoevents
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GUT CHECR

e \WWould your dream client feel seen reading this?

e Would your favorite past client say, “This feels
like you”?

e |s there anything that feels templated or
generic that could be made more you?
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